"0ljy-merkit’ valmistaja tietoja
Valitettavasti nykyaan monet oljymerkit ovat vain tuotemerkkeja vailla omaa

valmistusta kuten alla olevassa "Gulf’esimerkissa, katso itse Googlesta,
taman tarkoitus ei ole mustamaalata toisia 06ljyja tai yrityksia.
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referred to as "the Gulf Building” (now the
Gulf Tower office condos), is an Art Deco
skyscraper. The tallest building in
Pittsburgh until 1970, when it was eclipsed
by the U.S. Steel Tower, it is capped by a
step pyramid structure several stories high.

Until 1973, the entire top was illuminated,
changing color with changes in barometric

Former type Public (until 1984)
pressure to provide a weather indicator
that could be seen for many miles. After Industry EsrchatI
1973 until the 2000s, only a beacon on top Fate Merged with Standard
would change colors. Qil of California in
1985;

Brand relaunched as

Gulf Oil Corporation (GOC) ceased to exist B

as an independent company in 1985, when

it merged with Standard Oil of California Founded E;”'lmul‘[jf
. . ittsburg
(SOCAL), with both re-branding as Chevron
in the United States. Gulf Canada, Gulf's Founder William Larimer
. . o Mellon, Jr. #
main Canadian subsidiary, was sold the
same year with retail outlets to Ultramar Defunct March 15, 1985; 34
years ago

and Petro-Canada and what became Gulf
Canada Resources to Olympia & York.[EIl4] Headquarters Pittsburgh, USA
However, the Gulf brand name and a oot Fuels, lubricants.
number of the constituent business greases

divisions of GOC survived. Gulf has

experienced a significant revival since 1990, emerging as a flexible network of allied business

interests based on partnerships, franchises and agencies.

Gulf, in its present incarnation, is a "new economy” business. It employs very few people
directly and its assets are mainly in the form of intellectual property: brands, product
specifications and scientific expertise. The rights to the brand in the United States are owned
by Guif Oil Limited Partnership (GOLC), which operates over 2,100 service stations and
several petroleum terminals; it is headquartered in Wellesley, Massachusetts. The corporate
vehicle at the center of the Gulf network outside the United States, Spain and Portugal is Gulf
Qil International, a company owned by the Hinduja Group. The company's focus is primarily in
the provision of downstream products and services to a mass market through joint ventures,
strategic alliances, licensing agreements, and distribution arrangerﬂlent.f‘j In Spain and
Portugal, the Gulf brand is now owned by Total S A L6l
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